Social Media Strategy for HUB Clothing Company

1. Company Overview: HUB is a modern clothing company that sells trendy yet cozy items
such as coats, hoodies, hats, jeans, shirts, and phone cases. Our goal is to offer premium clothing
items that are in line with current fashions and lifestyles.

2. Goals:

Revenue Goals: In the upcoming fiscal year, raise internet sales by 30%.

Awareness Goals: Within the next six months, increase brand awareness by connecting
with 200,000 new possible followers and customers on the four major social media
networks.

3. Product/Service: HUB provides stylish, cozy apparel and accessories for a wide variety of
events and aesthetics. We prioritize cost, style, and quality in our products.

4. Target Audience:

Primary Audience: 18- to 35-year-old Gen Z and millennial fashionistas who place a
high importance on cost, comfort, and style.

Secondary Audience: Fashionistas of all ages looking for distinctive and fashionable
clothing.

5. Market Position: HUB wants to establish itself as a top modern clothing brand distinguished
by its elegant styles, high-quality materials, and reasonable costs. We aim to set ourselves apart

with our dedication to being current and offering top-notch customer support.

6. Geographic Launch Targets: First, we'll concentrate on growing our internet footprint
throughout the world. Nonetheless, we will give preference to markets with a high level of
fashion consciousness, such American, European, and Asian cities.

7. Organic and Paid Social Media Goals:

Platforms: Make use of TikTok, Facebook, Instagram, and Twitter for paid advertising
as well as organic content.

Engagement Numbers: Within six months, target a 20% rise in organic engagement
rates on all channels.

Calls to Action/Awareness: Urge followers to check out our website, enter contests, and
post original material using our hashtags. (#HUB, #HUBmerch, #ILOVEHUB)



8. Website Development: Improve the user experience on our website by putting safe checkout
procedures in place, streamlining the navigation, and optimizing load times. Make landing pages
as well, especially for promotions and new product launches.

9. Email Marketing: Launch an email marketing campaign to interact with consumers, highlight
new products, and provide special offers. Customize email content according to previous
purchases and preferences of recipients.

10. Blog and Podcast Creation: Start a fashion-oriented podcast and blog containing interviews
with fashion influencers, industry trends, and style advice. This material will promote HUB as a
thought leader in the fashion industry and increase website traffic.

11. Tactics to Achieve Goals:

e Work along with content producers and fashion influencers to promote HUB items on
social media.

e Utilize Facebook and Instagram to run focused paid advertising campaigns in order to
expand your audience and retarget website visitors.

e Organize online events, like fashion shows or styling classes, to interact with fans and
present new collections.

e Promote user-generated content on social media by resharing client testimonials and
images.

e Regularly check social media analytics to track results and make necessary strategy
adjustments.

HUB hopes to become a major player in the modern fashion industry and meet its income and
awareness targets by putting this all-encompassing social media approach into practice.

Digital Marketing Plan with $50,000 Budget
Paid Advertising:

1. Platform: Instagram

o Keywords: Fashion, streetwear, trendy clothing, online shopping.

o Budget Allocation: $10,000

o Target Audience: Millennials and Gen Zers, who are between the ages of 18 and
35, who are drawn to online shopping and fashion.

o Goals: Boost website traffic, encourage purchases, and expand your Instagram
following. Aim for a 20% increase in Instagram followers and a 15% increase in
click-through rate (CTR).

2. Platform: Facebook
o Keywords: Fashion, clothing brands, fashion trends, online shopping.



Budget Allocation: $5,000

Target Audience: individuals interested in lifestyle and fashion on Facebook,
aged 18 to 45.

Goals: Boost brand exposure, enhance website conversions, and produce leads.
Aim for a 25% rise in brand reach and a 10% improvement in conversion rate.

3. Platform: Google Ads (Search and Display)

o Keywords: Trendy clothing, stylish fashion, urban wear, online clothing store.

o Budget Allocation: $10,000

o Target Audience: Users actively searching for fashion-related keywords and
interests.

o Goals: Improve website visibility, drive targeted traffic, and increase conversions.
Aim for a 20% increase in click-through rate (CTR) and a 15% increase in
conversion rate.

o

4. TikTok

o Keywords: Influencers, NFL players, NBA players, MLB players, Artists

o Budget Allocation: $25,000, Most of the budget will be allocated for TikTok in
order to sign athletes and influencers to promote our products.

o Target Audience: Sports fans all over, teenagers who are fans of influencers and
streamers.

o Goals: Have multiple partnerships with high profile athletes/ influencers within 6

Organic Plan:

months

1. Social Media Integration:

o

To increase exposure and strengthen company messaging, use paid and organic
content on Facebook, Twitter, Instagram, and TikTok.

Post user-generated material alongside sponsored pieces to encourage community
involvement and highlight actual consumer experiences.

Provide behind-the-scenes glimpses into product creation, fashion advice, and
special promos by utilizing Facebook Stories and Instagram Stories.

2. Content Strategy:

o

Create a content schedule that includes user-generated material, style tips, fashion
trends, and new product launches.

Utilize influencer collaborations to produce real content that engages and speaks
to our target audience.

Motivate your followers to use branded hashtags while sharing their HUB
ensembles in order to boost user engagement and organic reach.

3. Email Marketing Integration:



o Sync email marketing campaigns with social media initiatives to provide a unified
message and direct readers to certain landing pages or offers.

o to boost engagement and conversion rates, personalize email content according on
past interactions with the brand and customer preferences.

4. Website Optimization:

o Maintain ongoing SEO optimization of the website to increase its exposure in
organic searches and increase organic traffic.

o To draw in and hold on to organic traffic, create blog content that is in line with
current fashion trends, product highlights, and client interests.

In order to increase brand awareness, successfully engage target audiences, and promote both
short- and long-term business growth, HUB integrates paid and organic techniques. Paid
advertising and organic content together will strengthen brand message and establish a unified
brand experience over all digital channels.



